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Why EFI Clients Attend Connect

e Focused user group meeting time allows
attendees to interact with peers.

e Hands on training.

Workflow demonstrations from project
creation to completion.

Longer and more in-depth classes for
beginners and experts.

Guest and motivational speakers who
are leaders in the print industry.

Panel discussions.

Exhibitor sponsored breakout sessions. /

Session tracks:

— Print MIS Tracks: Monarch™ Pace™, l
PrintSmith™ PrintStream, Radius, /

Auto-Count® and PrintFlow®

— eCommerce/Web-to-Print Tracks: Digital
StoreFront™ PrintSmith Site and more.

- Fiery® Production Printing Solutions and
Fiery Certification Tracks. /
— Jetrion® Industrial Inkjet Systems Track. /

— Rastek™ Wide- and VUTEK® Superwide
Digital Printing Track.

— Management Opportunity Track.

Hands-On Computer
Lab/Exhibit Area

e Dedicated hands-on Computer Lab/Exhibit I
times with no competing breakout sessions.

e EFI's Digital Economics workflow
demonstrations.

e Strategically scheduled luncheons and other
networking events will be held near the
exhibit hall floor.

e Opening Night Welcome Reception and
Exhibit Hall Opening.

e One-hour lunch sessions and refreshment
breaks throughout the day.

e Auction, Raffles and door prizes.

.®
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EXHIBIT AND SPONSORSHIP PROSPECTUS

Some of our Valued Sponsors from

Previous Connects
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Exhibit Hours

¢ Tuesday, April 10 3:00 PM - 8:15 PM

6:00 - 8:00 PM [Dedicated exhibit time with no
competing breakout sessions]

¢ Wednesday, April 11 9:30 AM - 5:00 PM

12:30 - 1:30 PM & 4:15 - 5:45 PM [Dedicated exhibit
times with no competing breakout sessions]

e Thursday, April 12 9:30 AM - 5:00 PM

12:45 - 1:45 PM [Dedicated exhibit time with no competing
breakout sessions]

¢ Friday, April 13 9:30 AM - 2:30 PM

Marketing Campaign & Highlights
e Direct mail & email campaigns.

e \Web banners.

e Sponsor Advertising Opportunities.

e Telemarketing campaign and phone blasts.
e Conference program brochure.

® Promotional incentives.

e Onsite guide.
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Platinum Exhibit Package
Cost: $26,500
Package Highlights

The Platinum Exhibit Package is the highest
partnership level available and is designed to
give your company optimal access to the
Connect 2012 attendees.

The Platinum sponsorship includes:
Connect Benefits

e 20" x 20" island booth space in the Solutions Showcase
for a greater presence. Booth includes: back drape,
side drape, four tables, eight chairs, black and white
ID sign, and four wastebaskets.

Priority booth placement within the Solutions
Showcase. Preferential booth placement over Gold
and Bronze sponsors.

A total of six complimentary full conference registrations
which include entrance to all general sessions,
networking receptions and all meals and breaks.

Entry to breakout sessions is not included. Additional
passes available for $750 each.

One 60 minute classroom Breakout Solutions track.
(Breakout Track title and complete description due no
later than February 24, 2012 to be included in the
Onsite Guide).

Verbal recognition from the podium and logos displayed
prominently during the opening general session.

Partner Advisory Council participation to provide
feedback on Connect 2013.

Raffle giveaway — Your group may host a raffle giveaway
during exhibit hours. but it must be approved in advance
by EFI.

Printed Materials

e Four-color advertisement in the Connect 2012
Conference Program Brochure: Half page horizontal
back inside cover (4.5" Hx 7" W, "live"” space is
4" H x 6.50" W). High Resolution .eps file due no later
than February 15, 2012.

e Company listing and logo in Onsite Guide: Platinum
Sponsor logo and 50-word company description. All
materials must be submitted to EFI for approval no
later than February 15, 2012. (Company description
may be edited to meet maximum word count).

® Press release: Company name and sponsorship level
included in the Connect 2012 press release announcing
speakers and exhibitors (subject to print deadlines).

e Premier company logo exposure throughout
the conference.

e Recognition and company logo on entrance signage to
the Solutions Showcase.

e Booth location called out on floor plan in the
Onsite Guide.

Year-Round Benefits

e EF| Connect Web banner displaying Sponsorship level
to display on your Web site.

e Platinum Sponsorship logo recognition on the Connect
Exhibitor page: www.efi.com/connect.

e Platinum Sponsorship logo recognition on EFI
Connect emails.

e Opportunity to develop and present one Pre-Connect
2012 Webinar and two Post-Connect 2012 Webinars
for EFI Customers that will be archived and available for
future viewings.

e One complimentary full-color, back cover advertisement
in a 2012 EFIl Advanced Professional Print Software
Quarterly. (4.5" Hx 3.5” W, “live” space is
4.25" Hx 3.25" W. High Resolution .eps file due no later
than Q112 February 1, 2012 (Connect Edition)

Q212 May 1, 2012
Q3'12 August 1, 2012
Q412 October 1, 2012 to carole.sheehan@efi.com

Year-Round Benefits for an additional fee

e Opportunity to sponsor or advertise in a 2012 EFI
Advanced Professional Print Software (APPS) Quarterly
Direct Mail newsletter for an additional minimal fee (all
content subject to EFl approval. More information on
page 8).

e Opportunity to sponsor or advertise in a 2012 EFI
Advanced Professional Print Software (APPS) Quarterly
eNewsletter for an additional minimal fee (all content
subject to EFl approval. More information on page 8).

.®
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Gold Exhibit Package
Cost: $15,500
Package Highlights

The Gold Exhibit Package provides exposure to
Connect 2012 attendees, greatly enhancing your
ability to make meaningful connections with
potential customers.

The Gold Sponsorship includes:

Connect Benefits

e 10" x 20" booth space in the Solutions Showcase
for a greater presence. Booth includes: back drape,
side drape, two tables, six chairs, one black and
white ID sign, and two wastebaskets.

e Preferential booth placement over Bronze sponsors
within the Solutions Showcase.

e A total of four complimentary full conference
registrations which include entrance to all general
sessions, networking receptions and all meals and
breaks. Entry to breakout sessions is not included.
Additional passes available for $750 each.

e One 60-minute classroom speaking opportunity
in Breakout Solutions track. (Deadline for Breakout
Track title and complete description due no later
than February 24, 2012 to be included in the
Onsite Guide).

Printed Materials

e Four-color advertisement in the Connect 2012
Conference Program Brochure: four-color quarter
inside page (4.5" Hx 3.5" W, “live" space is
4.25" H x 3.25" W). High Resolution .eps file due
no later than February 15, 2012.

e Company listing and logo in Onsite Guide: Gold
Sponsor logo and 30-word company description.
All materials must be submitted to EFI for approval

no later than February 15, 2012. (Company description

may be edited to meet maximum word count).

Press release: Company name and sponsorship level
included in the Connect 2012 press release announcing
speakers and exhibitors (subject to print deadlines).

Company logo exposure throughout the conference.

Recognition and company logo on entrance signage
to the Solutions Showcase.

Opportunity to advertise in in the Onsite Guide for
a minimal fee.

Booth location called out on floor plan in
the Onsite Guide.

Year-Round Benefits

EFI Connect Web banner displaying displaying
sponsorship level to display on your Web site.

Gold Sponsorship logo recognition on the Connect
Exhibitor page: www.efi.com/connect.

Opportunity to develop and present one Post- Connect
2012 Webinar for EFI Customers that will be archived
and available for future viewings.

Year-Round Benefits for an additional fee

L]

Opportunity to sponsor or advertise in a 2012 EFI
Advanced Professional Print Software (APPS) Quarterly
Direct Mail newsletter for an additional minimal fee

(all content subject to EFl approval. More information
on page 8).

Opportunity to sponsor or advertise in a 2012 EFI
Advanced Professional Print Software (APPS) Quarterly
eNewsletter for an additional minimal fee (all content
subject to EFI approval. More information on page 8).
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EXHIBIT AND SPONSORSHIP PROSPECTUS

Bronze Exhibit Package
Cost: $9,000
Package Highlights

The Bronze Exhibit Package ensures that your name,
logo and messages reach EFl conference attendees
before, during and after the event. You also can gain
visibility during the year through announcements

in electronic and printed member communications
from EFI.

The Bronze Sponsorship includes:

Connect Benefits

e 10" x 10" booth space in the Solutions Showcase
for a greater presence: Booth includes eight-inch
back drape, three-inch side drape, one table,
four chairs, one black and white ID sign, and
one wastebasket.

e A total of two complimentary full-conference
registrations, which include entrance to all general
sessions, networking receptions and all meals and
breaks. Entry to breakout sessions is not included
Additional passes available for $750 each.

e Booth placement within the Solutions Showcase.

Printed Materials

e Company listing and logo in Onsite Guide: Bronze
Sponsor logo and 20-word company description.
All materials must be submitted to EFI for approval
no later than February 15, 2012.

e Press release: Company name and sponsorship level
included in the Connect 2012 press release announcing
speakers and exhibitors (subject to print deadlines).

e Company logo exposure throughout the conference.

e Recognition and company logo on entrance signage
to the Solutions Showcase.

e Opportunity to advertise in the Onsite Guide for a
minimal fee.

e Booth location called out on floor plan in the
Onsite Guide.

Year-Round Benefits

e EFI Connect Web banner with sponsorship level
to display on your Web site.

e Bronze Sponsorship logo recognition on the Connect
Exhibitor page: www.efi.com/connect.

e Opportunity to sponsor and place quarter-page,
four-color advertisement in a 2012 EFI Advanced
Professional Print Software (APPS) Quarterly Direct
Mail Newsletter for an additional minimal fee (all
content subject to EFI approval. More information
on page 8).

e Opportunity to sponsor and place quarter-page,
four color advertisement in a 2012 EFI Advanced
Professional Print Software (APPS) Quarterly
eNewsletter for an additional minimal fee (all
content subject to EFI approval. More information
on page 8).

.®
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EXHIBIT AND SPONSORSHIP PROSPECTUS

Additional Connect Sponsorship
Opportunties

Advertise in Onsite Conference Guide

FEE: $2,500 Full page: 9" Hx 7" W,
“live” space is 8.50” H x 6.50” W

$1,250 Half page horizontal: 4.5" Hx 7" W,
“live” space is 4” H x 6.50" W

Co-sponsor Opening Night of
Connect 2012 with EFI

General Session.

Kick off Connect 2012 by co-sponsoring the Opening
Night General Session on Tuesday, April 10.

FEE: $10,000 - exclusive sponsorship;
$ 5,000 — co-sponsorship

Co-sponsor the EFI Connect 2012 Bag

An official EFI Connect 2012 Bag is provided to all
attendees. Bags will have your company logo.

All materials are due to EFI by January 30, 2012.

FEE: $3,000 - exclusive sponsorship;
$1,500 - co-sponsorship

Co-sponsor the EFl Connect 2012
Name Badge Holders

Official EFI Connect 2012 name badge holders will
have your company logo. All materials are due to EFI
by February 15, 2012.

FEE: $1,500 - exclusive sponsorship;
$ 750 - co-sponsorship

Host a Networking Roundtable Lunch

Host a Networking Roundtable Lunch with attendees to
share best practices and ideas on specific topics. Sponsor
a lunch and highlight your company by distributing fliers
and including your company logo on signs during lunch.

Lunch choice is first come. Deadline February 15, 2012.

FEE: $2,500

Host a Breakfast

Breakfast is provided to attendees on Wednesday,
Thursday, and Friday mornings. You can pick the day that
you would like to sponsor a breakfast. EFI will provide the
signage and cups with your company’s name and logo.
You will also be promoted in the Onsite Guide as the
exclusive breakfast sponsor for the day. All materials are
due to EFI by February 15, 2012.

FEE: $2,000

Host a Refreshment Break

Reinforce your company’s presence by sponsoring a
refreshment breaks on Tuesday, Wednesday, Thursday,
and/or Friday of the conference. Your company's logo will
be displayed on signage near each of the food stations.
You will also be promoted in the Onsite Guide as the
exclusive break sponsor for the day. All materials are due
to EFI by February 15, 2012.

FEE: $1,500

Co-sponsorship of the Internet Café and
EFl Connect 2012 Pen

You will have your company name and logo on all Internet
Café signage and the Connect 2012 pen distributed to all
attendees. All materials are due to EFI by February 15, 2012.

FEE: $4,000 exclusive sponsorship

.®
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EXHIBIT AND SPONSORSHIP PROSPECTUS

Year-Round Sponsorship EFI Professional Print Software
Opportuntities Quarterly eNewsletter

] Sponsor or advertise (quarter-page, full-color advertisement.
Weblnars 45" Hx3.5" W, "live"” space is 4.25" H x 3.25" W) in one

Sponsor and host an educational Webinar for EFI of EFI APPS quarterly electronic newsletters to EFI customers.

customers and prospects. Reach potential customers Content subject to EFl approval.

while serving as an expert in your field and sharing your Schedule:

knowledge. All Webinars are archived on www.efi.com Q1'12 Deadline February 1, 2012 (Connect Edition)
and available for download at any time. Note: Content Q2'12 Deadline May 1, 2012

must be educational in nature (e.g., case study co- Q3'12 Deadline August 1, 2012

presented with a customer, whitepaper presentation, Q4'12 Deadline October 1, 2012

etc.) and approved by EFI.

FEE: $750

FEE: $2,000

EFI Connect Quarterly
Direct Mail Newsletter

Position your company as a leading industry expert

by sponsoring or advertising (quarter-page, full-color
advertisement. 4.5" H x 3.5" W, “live” space is 4.25" H
x 3.25" W) in an EFI Quarterly Direct Mail Newsletter that

provides over 6,000 EFI customers the latest EFI product
information, industry news and updates. Content subject

to EFI approval.

Schedule:

Q1'12 Deadline February 1, 2012 (Connect Edition)
Q2'12 Deadline May 1, 2012

Q312 Deadline August 1, 2012

Q4'12 Deadline October 1, 2012

FEE: $2,500

.@)
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EXHIBIT AND SPONSORSHIP PROSPECTUS ‘

Please complete, sign and mail this application
with payment to:

EFI Connect 2012

Attention: Geraldine Pena

303 Velocity Way

Foster City CA 94404

Ph. (650) 357-3742

Fax. (650) 357-3231

email. Geraldine.Pena@efi.com

We hereby apply for exhibit space at the EFI Connect 2012
Users’ Conference. We understand that this application
becomes a contract when signed by us and accepted

by EFI. We further understand that the contract must be
accompanied by a 50% deposit for space to be held. We
agree to comply with the exhibit regulations, instructions
and conditions as outlined in this agreement.

Exhibitor Information:

O Platinum [ Gold [JBronze

Company Name:

Signature:

Date:

Street Address:

City:

State: Zip:

Logistical Contact Name:

Title:

Phone: Fax:

E-Mail:

Sales Contact Name:

Phone:

E-Mail:

Sponsorship Opportunities Desired:

An EFI representative will contact you to finalize details
of opportunity. Payment for additional Sponsorship
Opportunities will be due upon completion of contract.

O Onsite Guide [ Opening Night [ Badge Holders
O Host Break [0 Host Breakfast O Internet Cafe
[JBag [0 Host Networking Lunch

Exhibitor Description

Please email your company logo in .eps format and a
description (see sponsorship level) of the products or
services to be displayed in your booth to Geraldine.Pena@
efi.com at time of application.

Cancellation

In the event that an exhibitor cancels all or part of the
exhibit space or sponsorship contracted for, the exhibitor
must do so in writing and will be obligated to pay EFl fees

based on the following cancellation schedule:
Date of application to January 15, 2012 50% of fee

After January 15, 2012 100% of fee

Booth Space

Booths will be assigned on a first come, first served
basis. Booths will only be confirmed when EFI receives a
fully executed exhibitor contract and full payment of the
exhibitor fees.

Payment Method:

O Company check in US dollars made payable to EFI
U “visa o 2= il s
| o

Card Number:

Expiration Date:

Billing Address (if different):

City:

State: Zip:

Cardholder Name:

Signature:

By signature above, the individual signing this contract represents and
warrants that he/she is duly authorized to execute this binding contract.
To guarantee space and to be included in pre-show marketing materials,
a signed contract and full payment is due by January 15, 2012.

.®
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EXHIBIT AND SPONSORSHIP PROSPECTUS

1. CONTRACT FOR SPACE: By submitting an application
for exhibit space, the applicant hereby releases EFI from
any and all liabilities to applicant, its agents, licensees and
employees that may arise or be asserted as a result of
submission of an application or of participation in Connect
2012 unless caused by EFI's gross negligence or willful
misconduct. To be eligible for space, applicants should

support the printing industry.

Acceptance of an application does not imply endorsement
by EFI of the applicants’ product, nor does rejection imply
lack of merit of product or manufacturer. EFI has sole

right to determine eligibility of any company or product for
inclusion in Connect 2012 and retains the right to reject
any application and/or rescind the contract without cause,
if deemed to be contrary to the best interests of the show,
in which event Exhibitor will receive a refund for monies
paid under the contract. EFI has the right to move any
Exhibitor’s location in the exhibit hall for any reason. This
application for space when endorsed by EFI with notice

of space assignment constitutes a contract for the right

to use the contracted amount of space.

2. EXHIBIT BOOTHS: See specific sponsorship packages

for complete booth details.

3. USE OF EXHIBIT SPACE: No Exhibitor may sublet,
assign or apportion any part of the space allotted or
represent, advertise, or distribute literature for the
products or services of any other individual except

as approved in writing by EFI, in its sole and absolute
discretion. The purposes of the exhibit are to inform
and educate. All exhibit activities must be confined to
Exhibitor’'s booth space or optional hospitality suite.
Attendees can make purchase commitments directly
to Exhibitors. Cash and carry sales on the show floor

are not permitted.

4. INSTALLING & DISMANTLING: Set up time and date
is Monday, April 9, 2012 from 8:00 a.m. - 4:00 p.m.

Tear down time and date is Friday, April 13, 2012 from
2:31-9:00 p.m. Exhibits may not be dismantled before
2:30 p.m.on Friday, April 13, 2012. Exhibits must be
removed by the Exhibitor from the premises, no later
than the time indicated in the official exhibitor manual.
The premises must be left broom clean by the Exhibitor.
Exhibitor will be responsible for all storage and handling
charges resulting from the failure to remove exhibit
material from the exhibit hall prior to the conclusion of

the dismantling period as specified by EFI.

5. BOOTH REPRESENTATIVES: Exhibitor's booth
representatives shall be restricted to employees or
contractors of the Exhibiting companies who are actually
working in the Exhibitor's booth. Booth representatives
shall wear EXHIBITOR badge identification furnished by
EFl at all times. The number of booth representatives

allowed is specified in the Exhibitor Prospectus.

6. PROPER ATTIRE AND CONDUCT: Exhibitor
representative’'s manner or appearance and dress must

be such as not to offend even the most critical.

Any breach of this rule may result in Exhibitor being
banned from the show and all fees paid by applicant shall
be forfeited and no refunds shall be made. Exhibitors
operating sound motion picture equipment, record
players, loudspeakers or any other noise creating devices
shall do so only at a level that will not interfere with

other exhibitors and add unduly to general acoustic
inconvenience, or EFlI may require discontinuance of their
use. Should the wording on any sign or area in Exhibitor's
booth be deemed by EFI to be contrary in any way to

the best interest of Connect 2012, Exhibitor shall make
such changes as requested by EFI. All demonstrations

of services or equipment, interviews and other exhibit
activities must be conducted so as not to infringe on the

rights of other exhibitors or offend visitors to the exhibit.

.®
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EXHIBIT AND SPONSORSHIP PROSPECTUS

7. MUSIC LICENSING: Exhibitors using music in their
booth either live or mechanical must provide EFI with a
copy of the Exhibitors Licensing Agreement with ASCAP,

BMI or other such licensing organization.

Further, should Exhibitor play music, Exhibitor agrees to
indemnify and hold EFI harmless from any claims, loss,
cost, liability or damages, including reasonable attorney's
fees, that EFl becomes liable for from ASCAP, BMI or
other such licensing organization for the playing of

such music.

8. REJECTED DISPLAYS: Exhibitor agrees that his exhibit
shall be admitted and shall remain from day to day solely
in strict compliance with the rules herein laid down. EFI
reserves the right to reject, eject or prohibit any exhibit in
whole or in part or Exhibitor or his representatives with or
without giving cause. If an exhibit or Exhibitor is rejected,
ejected, or prohibited for violation of these rules, or for any

other stated reason, no refund shall be made.

9. DAMAGE TO PROPERTY: Exhibitors may not apply
paint, lacquer, adhesive, or other coating to building
columns or floors or to standard booth equipment.
Exhibitor agrees to indemnify and hold harmless EFI,

its affiliates and subsidiaries and their respective officers,
directors, agents and employees from and against any

and all claims, demands, obligations, causes of action

and lawsuits and all damages, liabilities, fines, judgments,
costs (including settlement costs), and expenses
associated therewith (including the payment of reasonable
attorney fees and disbursements) arising out of any
damage caused by the Exhibitor, its affiliates and
subsidiaries and their respective officers, directors, agents
and employees to Connect 2012 attendees or exhibitors,
Wynn Las Vegas, the exhibition space (including but

not limited to building floors, walls, or columns or to the

property of other exhibitors), or any other third parties.

10. FIRE AND SAFETY REGULATIONS: Exhibitor agrees
to accept full responsibility for compliance with federal,
state and municipal regulations in the provision and
maintenance of adequate safety devices and conditions
for the operation of machinery and equipment. Exhibitor
agrees to comply with all state and local fire and safety
requirements. Combustible or explosive materials and
substances must be flame proofed. Packaging containers,
excelsior wrappings and similar materials must be
removed from the exhibit area and must not be stored

behind displays or under tables.

11. ALCOHOLIC BEVERAGES: The use of Alcoholic
beverages in the Exhibit area by the Exhibitor is prohibited

except by prior express permission of EFI.

12. ATTENDANCE: EFI shall have exclusive control over

admission policies at all times.

13. EXHIBITORS ACCESS TO THE EXHIBIT HALL:
Exhibitors access times to the Exhibit Hall is detailed in
the Exhibitor Manual. Exhibitors having special problems
that require additional time should check in at the show

office the previous day.

14. FAILURE TO HOLD CONNECT 2012: Should any
contingency prevent holding of Connect 2012, this lease
shall terminate and the Exhibitor waives any and all claims
for damages or compensation, and neither party shall
have any further obligation, against the other except that
EFI shall refund to the Exhibitor the amounts paid under
the agreement less pro rata share of EFI's actual expenses
incurred in connection with Connect 2012. Said pro rata
share of EFl's expenses are to be determined on the basis
of proportion of the Exhibitor’s booth space rental price

to the total booth sales to all other exhibitors at the trade

show under similar contracts with EFI.

.®
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EXHIBIT AND SPONSORSHIP PROSPECTUS

15. EXHIBITOR REPRESENTATIVES RESPONSIBILITY:
Exhibitor agrees to indemnify EFI, its affiliates and
subsidiaries and their respective officers, directors, agents
and employees against and hold them harmless for any
claims arising out of the services performed or actions
taken by Exhibitor, his agents, or employees in connection

with this agreement or out of labor disputes.

16. INSURANCE AND LIABILITIES: General liability

and fire insurance is the responsibility of the Exhibitor.

A certificate must be sent to EFl naming EFI as co-insured
with limits of liability of at least $1,000,000 combined
single limits including bodily injury and property damage.
EFI assumes no risk, and by acceptance of this agreement
the Exhibitor expressly releases EFI, members, officers,
directors, agents and employees of each of these entities
of and from liability for injury to Exhibitor, his agents,
employees, or invitees while in Connect 2012 and Exhibits
quarters. Exhibitor agrees to hold EFI and official show
contractors harmless for damage to the Exhibitor from any
cause whatsoever or from any action of any nature by EFI,
including damage to his business by reason of failure

to provide space for his exhibit or failure to hold Connect

2012 as scheduled except as provided herein.

17. AMERICANS WITH DISABILITY ACT: Exhibitor
acknowledges its responsibility under the Americans
with Disabilities Act (ADA) to make its booth accessible
to handicapped persons. Exhibitor shall also indemnify
and hold EFI, members, officers, directors, agents and
employees of each of these entities harmless against
cost, expense, liability or damage which may be incident
to arise out of or be caused by Exhibitors failure to have

its booth comply with the requirements of this act.

18. FLOOR LOAD: Under no circumstances may the
weight of any equipment or exhibit material exceed the
hall’s maximum floor load. Exhibitor accepts full and sole
responsibility for any injury or damage to property or
person resulting from the failure, knowingly or otherwise
to distribute the load of his exhibit material in conformity
with the maximum floor load specifications set forth by
EFl and Wynn Las Vegas. Exhibitor agrees to indemnify
and hold harmless EFlI, its affiliates and subsidiaries

and their respective officers, directors, agents and
employees from and against any claims, loss, costs or
damages, including attorney’s fees, for any claims arising
out any failure to conform to the maximum floor load

specifications set forth by EFI and Wynn Las Vegas.

19. LOTTERIES; CONTESTS: The operation of games of
chance or lottery devices or the actual or simulated pursuit
of any recreational pastime is permitted only upon prior

express written approval of EFI.

20. RESTRICTIONS: EFI reserves the right to restrict
exhibits which because of noise, method of operation,

or any other reason become objectionable or otherwise
detract from or are out of keeping with the character of
Connect 2012 as a whole, which EFI shall determine in
its sole and absolute discretion. It may forbid installation
or request removal or discontinuation of any exhibit

or promotion which if continued departs substantially
from the description given for advance approval. In the
event of such restrictions or evictions, all fees paid by
Exhibitor shall be forfeited and EFl is not liable for any
refund, or rental or other expenses. Advertising, displays,
demonstrations, conferences, entertainment, convention
registration and hospitality rooms in the interest of the
business are not permitted except by written permission
of EFI.

.®
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EXHIBIT AND SPONSORSHIP PROSPECTUS

Cfi

303 Velocity Way
Foster City, CA 94404
650-357-3500
www.efi.com

21. OBSTRUCTION OF AISLES OR BOOTHS: Any
demonstration or activity that results in the obstruction of
aisles or prevents ready access to nearby exhibitors’ booth

shall be suspended for any periods specified by EFI.

22. INTERPRETATION AND ENFORCEMENT: These
regulations and the regulations contained in the official
exhibitor manual regulations becomes part of the
contract between the Exhibitor and EFI. All matters in
question not covered by these regulations are subject

to the decision of EFl in its sole and absolute discretion.
These regulations will be construed under California law
(without regard to conflict of law principles), and exhibitor
agrees to the exclusive jurisdiction and venue of the state
and federal courts for San Mateo County, California.

IN NO EVENT SHALL EFI BE LIABLE TO EXHIBITOR
FOR ANY SPECIAL, INDIRECT, OR CONSEQUENTIAL
DAMAGES, INCLUDING BUT NOT LIMITED TO PROFITS
OR LOST PROFITS IN THE EVENT OF ANY CLAIMS

BY EXHIBITOR AGAINST EFI. IN NO EVENT SHALL
EFI'S LIABILITY TO EXHIBITOR EXCEED THE FEES
PAID BY EXHIBITOR TO EFI UNDER THIS CONTRACT
UNLESS SUCH LIABILITY IS CAUSED BY EFI'S GROSS
NEGLIGENCE OR WILLFUL MISCONDUCT.

23. UNION RESTRICTIONS: Exhibitors are required to
observe all union contracts in effect between EFI, the
hotel and various other organizations. EFIl cannot take
any responsibility for interference with Connect 2012
exhibits caused by disputes involving union personnel and

individual exhibitors.

24. SECURITY: EFI will provide reasonable security guard
service and take responsible precautions to safeguard
Exhibitors property. The provisions of this service however,
shall not be construed as an assumption of obligation or
duty with respect to the protection of Exhibitor property.
Exhibitor shall not hold EFI liable for any loss, damage,
theft or destruction of Exhibitors’ property and further shall
indemnify EFI, members, officers, directors, agents and
employees of each of these entities its affiliates, against
and hold them harmless from any complaints, suits or

liabilities in connection with the Exhibitors’ use of space.

25. CONFLICTING MEETINGS AND SOCIAL
ACTIVITIES: In the interest of the success of the entire
Connect 2012, Exhibitor agrees not to extend invitations,
call meetings or otherwise encourage absence of
attendance of Connect 2012 attendees from Connect
2012 sessions or exhibit hall during official exhibit or

Connect 2012 attendee’s hours.

26. Wynn Las Vegas Advertising Opportunities:

All Exhibitors/Sponsors taking advantage of any hotel
advertising opportunities are required to include the

EFl logo, EFI Connect 2012 Theme, and event dates

(April 10 - 13, 2012) to the in-room channel, video display
board, duratran, and/or banners, logo'd key card, and room
drops. The EFl logo, EFI Connect 2012 Theme, and event
dates (April 10 - 13, 2012) must be proportional to the

Exhibitor/Sponsor company name and logo.

Auto-Count, BioVu, BioWare, ColorWise, Command WorkStation, Digital StoreFront, DocBuilder, DocBuilder Pro, DocStream, EDOX, the EFI logo, Electronics For Imaging, Fabrivu, Fiery, the Fiery logo,
Inkware, Jetrion, MicroPress, OneFlow, PressVu, Printellect, PrinterSite, PrintFlow, PrintMe, PrintSmith Site, Prograph, RIP-While-Print, UltraVu and VUTEk are registered trademarks of Electronics for
Imaging, Inc. in the U.S. and/or certain other countries. BESTColor is a registered trademark of Electronics for Imaging GmbH in the U.S

The APPS logo, AutoCal, Balance, ColorPASS, Dynamic Wedge, EFI, Estimate, Fast-4, Fiery Driven, the Fiery Driven logo, Fiery Link, Fiery Prints, the Fiery Prints logo, Fiery Spark, FreeForm, Hagen,
the Jetrion logo, Logic, Pace, Printcafe, the PrintMe logo, PrintSmith, Print to Win, PSI, PSI Flexo, Rastek, the Rastek logo, RIPChips, SendMe, Splash, Spot-On, UltraPress, UltraTex, UV Series 50,
VisualCal, the VUTEk logo and WebTools are trademarks of Electronics for Imaging, Inc. in the U.S. and/or certain other countries. Best, the Best logo, Colorproof, PhotoXposure, Remoteproof, and
Screenproof are trademarks of Electronics for Imaging GmbH in the U.S. and/or certain other countries

All other terms and product names may be trademarks or registered trademarks of their respective owners, and are hereby acknowledged
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